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Special Event professionals rely on your equipment,

products, and services throughout the year?

Subscribers’ purchase and/or subcontract items in these specific product categories:

Dance Floors 56% Lighting 89%
Dishes/Flatware/Glassware 67% Linens/Chaircovers 93%
Disposables 48% Power Equipment 49%
Entertainment 86% Props/Décor Items 88%
Event Furniture Rental 85% Signage/Banners 65%
Event Production 49% Software 26%
Event Sites 54% Staging 65%
Floral 84% Table Top Décor 83%
Interactive Games 31% Tables/Chairs 82%

Temporary Flooring 45%

Tents & Awnings 77%
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Source:1. Special Events 2011 Reader Profile Survey



