
2012 reader profile

C e l e b r a t i n g  3 0  y e a r s 
1 9 8 2 - 2 0 1 2

Special Event professionals rely on your equipment, 
products, and services throughout the year1

Dance Floors 			   56%

Dishes/Flatware/Glassware	 67%

Disposables 				   48%

Entertainment 			   86%

Event Furniture Rental 		  85%

Event Production 			   49%

Event Sites 				    54%

Floral 					    84%

Interactive Games 			   31%

Lighting 				    89%

Linens/Chaircovers 			  93%

Power Equipment 			   49%

Props/Décor Items 			   88%

Signage/Banners 			   65%

Software 				    26%

Staging 				    65%

Table Top Décor 			   83%

Tables/Chairs 			   82%

Temporary Flooring 			  45%

Tents & Awnings 			   77%

Subscr ibers’ purchase and/or subcontract  i tems in these speci f ic  product categor ies:

For more information on any Special Events advertising opportunities, 
contact us at (800) 543-4116 or visit www.specialevents.com
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SEPTEMBER/OCTOBER 2011
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HOW EVENT PROS KEEP 
THEIR GOOD-WORKS GALAS 
IN GOOD WORKING ORDER 
PAGE 24

Simply Brilliant Branding: Tips from the Pros  
Elias Events Creates a Thrilling Three-peat for Delta 

10TH ANNUAL  
50 TOP EVENT COMPANIES 

P. 17

EVENT RENTAL: 
CAN WE FINALLY STOP

DISCOUNTING? P. 39

FUNDRAISERS
Focus On 
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NOvember/december 2011
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Surprise! POP Kollaborative creates a break-the-rules Gala  
The Astonishing World of Immersive event Technologies

TeNTS THAT 
dO IT ALL  

P. 25
cOcKTAILS WOrTH 
ceLebrATING  P. 33

THe bIG PLAyerS SHAre 
WHAT’S HAPPeNING NOW 
ANd WHAT’S cOmING NexT 

1 4 t h  a n n u a l
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JULY/AUGUST 2011
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TheY’ve iGniTed The 
worLd of SpeciAL 
evenTS; meeT  
“The infLUenTiALS” 
on pAGe 21. 

richard carbotti on Big designs and Little details  
Just out: The esprit Award nominees from iSeS   

how SociAL 
mediA iS ShApinG 

enTerTAinmenT p. 29

renTAL BrinGS ipAdS 
To The pArTY p. 38

starters
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®

MARCH/APRIL 2011

The Lion and the Angel: Staging Carnival in Venice 
New: The Top Trends in 3 Great, Big Markets

a penton media  pUbl icat ion     

WEDDINGS GET 
DOWN TO BUSINESS 

P. 31

RECEPTION MENUS 
FOR BRIDES ON A 

BUDGET P. 34

THE SPECIAL 
EVENT shines 
in phoenix 
p. 17 

READY, 
SET, 

Source:1. Special Events 2011 Reader Profile Survey


