
Public relations is an essential element in overall marketing strategy. 
Here are guidelines to help you present PR information to the Special 
Events editorial team.
 

Your account executive has no influence on editors’decisions. Editorial content is produced solely on the 
basis of readers’ need for information.

Read the magazine to get a sense of the style and topics covered. Special Events is practitioner-focused, not 
vendor-focused. The magazine offers strategic advice to event professionals on solving problems. Therefore 
we do not accept vendor profiles.

The editors appreciate the contact information for event case histories of vendor products that writers can use 
in their research. Use the Special Events editorial calendar as a tool. The calendar is accessible on our Web 
site at specialevents.com. If you are a vendor or a public relations agency representing a vendor with a client 
involved in special events who might be a resource for a specific article, contact the editors at three months 
in advance of the publication date.

Special Events does have limited space for product reviews of event products and services. Product releases 
must be accompanied by a high-quality full-color photograph. If you have a news release that you think might 
be appropriate, the best way to send it is by mail to the address below.

For more information on submitting material to our editors, please visit specialevents.com/about.

Send press releases and new product/service information to:
Lisa Hurley, Editor
Phone: 310/230-7179
Fax: 310/230-7169
lhurley@specialevents.com

Special Events Magazine, 17383 Sunset Boulevard, Suite A220, Pacific Palisades, CA 90272, USA
A Penton Business Media Publication
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HOW EVENT PROS KEEP 
THEIR GOOD-WORKS GALAS 
IN GOOD WORKING ORDER 
PAGE 24

Simply Brilliant Branding: Tips from the Pros  
Elias Events Creates a Thrilling Three-peat for Delta 

10TH ANNUAL  
50 TOP EVENT COMPANIES 

P. 17

EVENT RENTAL: 
CAN WE FINALLY STOP

DISCOUNTING? P. 39

FUNDRAISERS
Focus On 

2012Public Relations Guidelines
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TheY’ve iGniTed The 
worLd of SpeciAL 
evenTS; meeT  
“The infLUenTiALS” 
on pAGe 21. 

richard carbotti on Big designs and Little details  
Just out: The esprit Award nominees from iSeS   

how SociAL 
mediA iS ShApinG 

enTerTAinmenT p. 29

renTAL BrinGS ipAdS 
To The pArTY p. 38

starters
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SaleS for the 
great, big 
catererS are 
heating up. 
Turn To page 23 
To see whaT’s 
cooking.

rocking a nace gala in a Warehouse gone glam 
appealing appetizers from tapas to truck food

What’S big in 
big-city WeDDingS 

p. 32

DoeS “party tV” 
pay? p. 41
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