
Will the number of corporate events that 
you stage in this year be more or less 
than your “typical” amount? (Data below 
compares responses from previous years 
with this year.) Percentage of respondents

We will stage more events this year
2003
2004
2005
2006
2007
2008
2009

We will stage the same amount
2003
2004
2005
2006
2007
2008
2009

We will stage fewer events this year
2003
2004
2005
2006
2007
2008
2009
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Approximately how many  
corporate special events 
(including incentive trips, gala 
product launches, marketing 
events, recognition dinners, 
company picnics, etc.) will your 
company stage in 2009? 
Percentage of respondents 

1 to 3 events
4 to 6 events
7 to 10 events
11 to 24 events
25 to 74 events
75 to 199 events
200 events or more
Unsure/no reply	

Events at Work:

200+
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16%
7%
5%
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11%
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16%
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An exclusive event industry study from Special Events
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The Corporate Event Marketplace 

Yes to events, but no to big budgets. That’s the reading from this year’s Corporate Event Marketplace Study. Some 
84 percent of respondents tell Special Events they expect to stage the same number of events or even more in 2010 
compared with 2009. And while 29 percent will have bigger budgets to work with, an equal number will be stuck 
with this year’s budget allocation, and the rest will have even less money to work with.
	 And in what may be a rueful acknowledgement of the AIG effect, corporate planners no longer give as much weight 
to “press/media coverage” as a valuable tool for measuring an event’s ROI as they once did. More than a third used it as 
a measuring tool in 2008, but that figure skidded to less than a quarter this year.

Note: Sums may not total 100% because figures have been rounded off.

How has your organization’s spending on corporate 
special events changed in 2009 compared with 2008? 
Percentage of respondents

Increased by more than 10%
Increased by 6% to 10%
Increased by 1% to 5%	
Stayed constant			 
Decreased by 1% to 5%	
Decreased by 6% to 10%	
Decreased by more than 10%
Unsure/no reply		

4%
5%
7%

26%
12%
13%

20%
14%
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