Percentage of respondents

We will hold more events

next year

2003 24 %

2004 28%

2005 27%

2006 39%
2007 p—
2008 30%
2009 34%

with this year?
Percentage of respondents

Increase by more than 10%

2003 6%
2004 7%
2005 7%
2006 6%
2007  [9%
2008 [10%
2009 6%

Increase by 6% to 10%

2003 5%

2004 1%

2005 6%

2006 1%

2007 IS

2008 1%

2009 7%
Increase by 1% to 5%
2003 20 %
2004 25%
2005 23%
2006 25%
2007  [NS0%
2008 20 %
2009 16%

Stay the same

2003 45%
2004 39%
2005 40%
2006 36%
2007 [NSI%
2008 27%

2009 29%

We will hold approximately
the same number

2003 68%
2004
68%
2005
2006 68%
58%

2007 sy
2008 64%

2009 50%

How do you expect your company’s budget allocation for
staging corporate special events to change next year compared

Decrease by 1% to 5%

2003 10%
2004 6%
2005 6%
2006 4%
2007 B
2008 10%
2009 11%

Decrease by 6% to 10%
2003

3%
2004 204
2005 204
2006 30
2007 | 19%
2008 3%
2009 6%
Decrease by more than 10%
2003 204
2004 1%
2005 3%
2006 204
2007 | 1%
2008 2%
2009 9%

Unsure/no answer

2003 9%
2004 11%
2005 3%
2006 14%
2007 9%
2008 16%
2009 17%

How will the number of events you stage next year compare with this year?

We will hold fewer events

next year
2003 8%
2004 4%
2005 5%
2006 4%
2007 A%
2008 6%
2009 14%

Do you attempt to measure
the R Ol of your special events?
Percentage of respondents

Yes

2003 32%

2004 36%

2005 44%
2006 56 %
2007 [NSI%
2008 55%
2009 51%

No, but we are considering it

2003 22%
2004 29%
2005 23%
2006 20%
2007  [21%
2008 21%
2009 18%

No plans to measure ROI

2003 32%
2004 20%
2005 24%
2006  [13%

2007  [20%
2008 [15%

2009 18%

Unsure/No answer

2003  14%
2004  15%
2005 9%
2006  [11%
2007 8%
2008 9%
2009  14%
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